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The paper shows the main components of human capital and employee’s labor potential of a company. The paper studies 
the dynamics and the structure of the economically active population of the Republic of Belarus 
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Astravechchyna - one of the most beautiful parts of Western Belarus. Belarus has the potential favorable for tourism. 
Tourism is one of the largest industries in the world economy. Certainly, there is a need to develop a specialized tourism for 
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people who want to study in detail the architectural fea-
tures of the building of the temple, it is necessary to pro-
vide such opportunities. For this purpose, we conducted 
a study designed route. This is the relevance of the work 
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Problems of perfection of marketing activity in the instrument-making enterprises have been considered 
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