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This paper presents a detailed algorithm development strategy of economic security organizations, as well as 

detailed description of each of the stages of the process. Particular attention is paid to the influence of factors of external 

and internal environment for activities of the organization, identification and assessment of threats to its economic 

security, as well as the formulation of a strategy of economic security organization 
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1   0,80 – 1,00 0,90 

2  0,63 – 0,80 0,71 

3  0,37 – 0,63 0,50 

4  0,20 – 0,37 0,28 

5   0,00 – 0,20 0,01 
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The effectiveness retailers marketing communications were measured by marketing research. Statistical analysis 

collected information allowed to establish factors that should be used to enhance sales. 
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