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Abstract: Huawei Technologies Co., Ltd. is one of the few successful examples of Chi-
nese enterprises that go out. This document provides a typical guide for Chinese enterprises
to go out. This document analyzes Huawei's international marketing strategy and provides
suggestions. Based on Huawei's strategy, we put forward constructive suggestions for Chi-
nese enterprises in international marketing strategies, so that Chinese enterprises can better
explore foreign markets based on their actual conditions, and help Chinese enterprises better
enter the international market.
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1. Summary of Huawei International Marketing Strategies.
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2. Suggestions on Marketing Strategy Improvement of Huawei International.
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3. Implications of Huawei International's Marketing Strategy for Chinese Enterprises'
Overseas Marketing.
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MwuHucTepcTBo obpasoBaHua Pecnybamkm benapyco

MoNOUKMI rocyaapCcTBEHHbIN YHUBEPCUTET

YCTONYMBOE PA3BUTUE SKOHOMMUKMU:
MEXAYHAPOAHbIE U HALUMOHA/IbHbIE ACMNEKTDI

INEeKTPOHHbIN COOPHUK CcTaTel
IV MexayHapoAHOW Hay4yHO-NpaKTnyeckom online-koHpepeHumnu

(HoBononouk, 26 Hoabpa 2020 .)
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1 — AONONHUTENbHbIN TUTYNbHbIA 3KpPaH — cBeaeHMNs 06 n3gaHum

V/IK 338.2(082)

YcToitumBoe pasBUTUE 3KOHOMMKMU: MeXAYHApoAHble WU HauWOHa/bHble
acneKTbl [DN1eKTPOHHbIN pecypc] : 3NeKTPOHHbIN cbopHUK cTaTen IV MexayHapoaHom
Hay4yHO-NpaKkTMyeckoi online-koHdepeHumnn, Hosononouk, 26 Hoabpa 2020 r. /
MonouKkun rocyaapcTBeHHbIN yHuBepcuTeT. — HoBononouk, 2020. — 1 aneKTpoH. onT.
auck (CD-ROM).

BnepBble  maTepuanbl  KOHdpepeHUMM  «YCTOMUMBOE  pPasBUTME  SKOHOMUKU:
MeXKAYHAPOAHbIE M HALLMOHA/IbHbIE acneKTbl» 6blin M3gaHbl B 2012 roay (neyaTtHoe nsgaHue).

PaccmoTpeHbl gemorpadmyeckme U MUrpaLMoHHbIe NPOLEcChl B KOHTEKCTE YCTOMYMBOTO
pa3BUTUA ISKOHOMMKKM; 0OO3HAYEHbl TEOPETUYECKME OCHOBbI, MPAKTUYECKME acCMeKTbl
yrnpaB/feHNa Yes/loBEYECKMMM pecypcamu; BbiIBAEHbl U CUCTEMATU3NPOBaHbl ApaliBepbl
WMHK/IO3MBHOIO 3KOHOMMYECKOro pocta B benapycn u 3a pyberkom; pacKpbiTbl aKTyasibHble
dVHaAHCOBbIE M 3KOHOMMYECKME acCMneKTbl PasBUTUA OTpacinei; npuBeaeHbl aKTyasibHble
npob6nembl M TEHOEHUMM pPasBUTMA JIOTUCTUKM HA COBPEMEHHOM 3Tane; OTPa*KeHbl
COBPEMEHHble TEeHAEHUMM COBEpPLIEHCTBOBAHUA  (OUMHAHCOBO-KPEAUTHOrO  MEXaHU3Ma3;
OCBeLLEeHbl akTyanbHble Npobiembl yyeTa, aHaM3a, ayAnUTa B KOHTEKCTE YCTOMYMBOrO PasBUTUSA
HALMOHA/bHbIX M 3apybeXKHbIX 3KOHOMUYECKUX CUCTEM; MPe/cTaB/eHbl HOBelline Hay4yHble
NUCCNeloBaHUA Pa3/IMUHbIX acneKkToB (GYHKUMOHUPOBAHUA COBPEMEHHbLIX KOMMYHUKaTUBHbIX
TEXHONOTrUN.

[nsa Hay4yHbIX pabOTHUKOB, JOKTOPAHTOB, aCMUPAHTOB, AEUCTBYHOLLIMX MPAKTUKOB U CTYAEHTOB
yupexxaeHuii Bbiclliero obpasoBaHuMA, U3yUatoLLMX SKOHOMUYECKME ANCUMNAUHDI.

CbopHUK 8KawuyeH 8 [ocydapcmeeHHbIl peaucmp UHGOPMAYUOHHO20 pecypca.
PecucmpayuoHHoe caudemesnbcmeo Ne 3061815625 om 23.05.2018.

Ne rocperucrtpauumu 3061815625
ISBN 978-985-531-720-4 L] MonouKui rocygapcTeeHHbIn yHMBepcuTeT, 2020
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