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ONLINE VIDEO ADVERTISING AS A FORM OF ONLINE MEDIA ADVERTISING

A. MALEI, T. SERADA
Polotsk State University, Belarus

Scientific approaches of domestic and foreign scientists to the notion of “advertising” are considered in the
article. Based on these considerations, the authorial definition of “online video advertising” is given.

Introduction. Currently, the trend of rapid development of the online sphere is seen everywhere. Banks,
educational establishments and commerce are moving into the online space. This has a significant impact on the
change of marketing strategies and their adaptation to the modern digital transformation, which increases the
demand for online advertising. A market study of fifty different countries forecasts that their online video adver-
tising budget will amount to $61 billion in 2021 against $45 billion in 2019, while the TV advertising budget will
drop from $183 billion to $180 billion [1]. In this regard, the study of online video advertising as a type of online
media advertising is relevant and practically significant.

Task. Define the concept of "online video advertising" based on the scientists’ theoretical studies in marketing.

Methods of research. General logical, theoretical and empirical methods.

The main part. The phenomenon of online video advertising is quite new for marketing, and there
is no unity of interpretation of the term in the literature. To determine what online video advertising is, we have
analyzed the approaches of domestic and foreign scientists to the concept of "advertising" [2-13].

Table 1. — Analysis of the approaches of domestic and foreign scientists to the concept of "advertising"
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The ending of table 1

1 213|456 |7 8|9 (1011121314 |15|16 |17 |18

Veselov S.V. + + + + - - + - - - - - - - - _ -

Orishev A.B. + - + - - - - - - - - - _ _ R _ R

The Great Soviet
Encyclopedia
Common Language
Marketing Dictionary

Ozhegov S.I. - - - - - - - - - - N T T

Evremova T.V. - - + - - - - - - - - + - - - + -

Law of the Republic
of Belarus "About Ad-
vertising" dated
10.05.2007 Ne 225-3
Law of Russian Feder-
ation "About Advertis-
ing" dated 13.03.2006
No 38-FZ

Overall, % 46 131|146 | 15| 15|15 |15 8 |23 |23 |23 39| 8 [15(23 |39 8

Source: own elaboration based on the studied literature

From Table 2 we conclude that the basic criteria for advertising are as follows:

1) advertising is a paid activity;

2) advertising conveys information;

3) the purpose of advertising is to create popularity, attract attention, create demand for the product;

4) advertising is an announcement of certain information;

5) advertising disseminates information in a non-personalized way.

Thus, we have drawn up our own concept of the term "advertising". Advertising is a paid announcement,
conveying information about a product/service, aimed at attracting attention and creating demand for it. We have
established the essence of the concept of "advertising" through its types (figure 1) [14-16].

Advertisement

Offline advertisement Online advertisement
Advertising Frame Pop-up Trick Product Contextual Hyperlinked Interstitial Direct Online
banners advertising banners banners placement advertising text ads banners advertising media
in online in search advertising
games engines
Banners Text-graphic
_ . blocks
Online video
advertising Native
advertising TV-sync

advertising
Fig.1. — Essence of the concept of "advertising" through its types
Source: own elaboration based on the studied literature
Based on figure 1, online media advertising is part of online advertising in the format of text, graphic infor-

mation, audio or video content in the content of the Internet resource, on the websites visited by the target audi-
ence. Thus, online video advertising is a form of online advertising. To formulate a more detailed and systematic
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definition of "online video advertising", we have studied its types. Based on various sources, we have made a table
with the essence of the concept based on its types (Table 2) [17-23].

Table 2. — Essence of the concept of "advertising" through its types
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Source: own elaboration based on the studied literature

Conclusion. Based on the structures compiled in figures 1 and 2, online video advertising is a paid adver-
tisement in the format of video content distributed on the Internet, transmitting information about a product/ser-
vice, aimed at attracting attention and creating demand for a product/service, placed directly in the content
of the Internet resource (videos, websites, mobile applications, search engines), on the websites visited by the
target audience, with a specific task, and created according to certain technical criteria.
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