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In this article, the author considers the category of inbound tourism, its definition, analyzes statistical data, 

the dynamics of its development, the structure of inbound tourism and the segmentation of demand for a tourism 

product. The author also analyzed this category at the microeconomic level and offered his recommendations. 

 

In 2018, according to the World Tourism Organization, the number of international tourist arrivals world-

wide reached 1.4 billion, two years before it was predicted to do so. That year also marked the seventh year in a 
row where the growth in tourism exports (+4%) exceeded the growth in merchandise exports (+3%). Given this 

rapid pace of growth, the prediction that international arrivals will reach 1.8 billion by 2030 may be conservative 

[1]. As a result, the relevance of the topic of tourism in the global scientific community has increased. In the frame-
work of international tourism, the category of inbound tourism is considered. It plays an important role in the 

formation of gross domestic product, providing employment, foreign currency inflows, replenishing the budget at 
various levels, etc. The field of inbound tourism was touched upon in the works of the following Belarusian authors: 

E. M. Yankevich, V. V. Kvasnikova, V I. Yakovchuk, E. V. Vanyukevich, P. I. Kharut, A. I. Tarasenka, V. O. Senj, E. P. 
Lisichenka, V. N. Kremnevskaya, V. S. Filipenko, E. B Evseeva, Z. M. Gorbyleva, L. N. Davydenko. Also, this topic was 

studied by the following Russian and foreign authors: I. S. Kabirov, I. V. Loguntsova, E. V. Pomelova, E. A. Du-

naevskaya; L. Dwyer, N. Maoa and others. 
 

Table 1. – Theoretical approaches to the definition of "inbound tourism" 
 

Author Definition 

Article 3 of the Law of the Repub-

lic of Belarus “On Tourism” 

A tourist journey of foreign citizens and stateless persons, except for per-

manently residing in the Republic of Belarus, within the territory of the 
Republic of Belarus. 

G. F. Shapoval, PhD in Economics, 

Associate Professor 

Activities for the provision of tourism services in the country 

I. S. Kabirov, Russian Federation A type of economic activity aimed at attracting tourists to a region (coun-

try) and serving arriving tourists by providing recreational, educational, 

cultural, entertainment and other services. 

E. V. Pomelova, Russian Federa-

tion 

a socio-economic system that, in its functioning, satisfies a person’s need 

for knowledge, physical improvement and relaxation through the ra-
tional use of tourist resources of the region and has a significant impact 

on its economic and social development 

Larry Dwyer and Peter Forsyth, 
Australia  

A type of tourism, the purpose of which is to generate profitability of the 
tourism industry through an increase in foreign exchange earnings of the 

country, in- crease government revenues from taxation, diversify  indus-
try  structure,  and  promote  regional  economic  development.   

Naixia Mou, Tengfei Yang, China A good indicator for assessing regional tourism competitiveness as it 

constitutes a significant part of local economic systems.  

World Tourism Organization 
UNWTO 

Inbound tourism includes activities of a visitor who does not reside in the 
country in question within the country during an inbound tourist trip. 

 

Source: [2], [3], [4], [5], [6], [7], [8] 
 

The lack of clarity of the definition of inbound tourism is primarily due to the different approaches of sci-

entists and practitioners to the realization of its economic content. The research showed that tourism is seen as 
an intersectoral complex, a social phenomenon, human behavior, rather than economic activity and an independ-

ent branch of the economy [9]. 
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In our research, the author considers the class of inbound tourism as a component of the structural unit of 
the category of international tourism. According to Art. 3 of the Law of the Republic of Belarus “On Tourism”, 
forms of tourism are international and domestic tourism, and international, in turn, includes outbound and in-
bound tourism. Inbound tourism is a tour of foreign citizens and stateless persons, with the exception of those 
permanently residing in the Republic of Belarus, within the territory of the Republic of Belarus [2]. 

In order to formulate an objective understanding of the situation of inbound tourism in the Republic of 
Belarus, the author turned to statistical data regarding the contribution of this tourism category to the country's 
economy over the past 8 years. Consider table 2. 

 
Table 2. – Key performance indicators of organizations engaged in tourism activities 

 

Comparison item 2011 2012 2013 2014 2015 2016 
201

7 
2018 

The number of tourists and sightseers 
visiting the Republic of Belarus1), thou-
sand people 

116,
0 

118,
7 

136,
8 

137,
4 

276,
3 

217,
4 

282
,7 

365,5 

The number of tourists and excursion-
ists leaving the Republic of Belarus 
abroad1), thousand people 

319,
8 

492,
8 

708,
4 

740,
5 

738,
7 

495,
7 

727
,5 

850,7 

The number of tourists and excursions 
sent along the tour routes within the 
territory of the Republic of Belarus, 
thousand people 

76,7 
663,

5 
655,

1 
703,

7 
836,

8 
1 

001,8 
976
,8 

1 
007,8 

The cost of tours paid by tourists and 
sightseers who visited the Republic of 
Belarus1), million rubles 

14,7
2 

25,6
1 

33,4
6 

38,2
0 

27,5
2 

47,1 
54,
7 

66,3 

The cost of tours paid by tourists and 
excursionists leaving the Republic of Bel-
arus1), million rubles 

67,5
5 

182,
86 

308,
69 

435,
94 

4 
56,12 

389,
7 

613
,3 

781,6 

The cost of tours paid by tourists and 
sightseers sent along the tour routes 
within the territory of the Republic of 
Belarus, million rubles 

3,07 
11,3

1 
15,4

1 
20,5

9 
24,6

3 
25,7 

25,
4 

25,0 

Proceeds from the provision of tourist 
services, million rubles 

21,8
1 

47,9
6 

73,3
5 

93,5
4 

1 
12,6 

136,
6 

165
,9 

212,9 

 

Source: Compiled by the author based on data [10] 
 
In the table 2, we can see the dynamics of revenue growth from the provision of tourism services since 

2011 more than 2 times in 2012, then it increased by 55% in 2013, by 27% in 2014, in the period 2015-2017 it 
increased 20-21% and 28% in 2018. Thus, the proceeds from the provision of tourism services in 2018 exceeded 
the figures for 2011 by more than 191 million rubles. However, the number of tourists and excursionists who left 
the Republic of Belarus in 2018 (850.7 thousand people) exceeds 2.3 times the number who visited the Republic 
of Belarus. Accordingly, the cost of tours paid by tourists and sightseers who left the Republic of Belarus in 2018 
(781.6 million rubles) is 5.8 times higher than the cost of tours paid by tourists and sightseers who visited it (66.3 
million rubles.), or sent on tour routes within the country (25.0 million rubles) in 2018. This trend is steadily ob-
served in the period 2011-2018. The author concludes: despite the positive dynamics of growth in revenue from 
tourism services, the amount of money contributed by tourists and excursionists for the cost of the tour, who left 
the Republic of Belarus, is higher. 

  

Date 2011 2012 2013 2014 2015 2016 2017 2018 

Value 5,6 6,0 4,9 5,2 5,8 6,4 6,2 6,4 

Change, % -8,51% 7,00% 18,04% 5,73% 11,05% 10,40% -2,76% 3,28% 
 

Source: [11] 
 
Table 3 shows a positive trend in the growth of the share of tourism sector GDP. 
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According to the data in Tables 2 and 3 the author came to the conclusion that inbound tourism and tour-

ism, in general, have a positive development dynamics, however, there is a steady tendency for outbound indica-

tors to exceed inbound indicators. 

In 2018, the number of tourists and excursionists visiting the Republic of Belarus reached 365 534 people. 

To analyze the category of “inbound tourism”, in our opinion, we should understand not only the dynamics of 

demand but also its structure, namely, representatives of which countries most often visit the Republic of Belarus. 

In our opinion, these indicators reflect the demand for the Belarusian tourism product in foreign markets, as well 

as demonstrate the development prospects in the structure of tourist demand, the numerical indicators of which 

are presented in figure 1. 

 

Diagram 1 

Number of inbound tourists and excursionists by country of permanent residence in 2018  

Source: Compiled by the author based on data [10], [14] 

 

According to the data of diagram 1, we can conclude that the tourism product of the Republic of Belarus in 

the structure of tourist demand is most in demand by countries such as Russia, Poland, Ukraine, Lithuania, and 

Latvia. The author considers this is due to the cross-border location of the countries, as well as the convenience 

of the logistics area. In addition, the author decided to analyze the main criteria for the demand for a tourist 

product. Segmentation of demand for a tourist product is carried out according to three groups of criteria: geo-

graphical, social, psychological. Examples of geographical criteria are the country of arrival of the tourist and the 

geographical purpose of the tourist trip. National criterias include age, sex, tourist profession, a profession of the 

head of the family and etc. The main psychological criteria are the motive of the trip, psychological portrait of 

tourist, a form of trip, used vehicles, etc. [12].The author’s analyzing of this information showed that the demand 

for a tourist product is influenced by a whole range of criteria and together they form a holistic picture of the 

tourism product, according to which the tourist plans his route. It is in favor of the country to provide the most 

diverse and developed tourism products, because this directly affects the level of inbound tourism. Therefore, the 

author decided to analyze the category of inbound tourism and its development prospects. 

According to the author about the category of “inbound tourism”, the components of economic theory 

should be included in the process of forming this definition, because this type of international tourism belongs to 

economically emerging spheres. So the author considers the category of inbound tourism at the microeconomic 

level. The inbound tourism category at the micro-level considers economic behavior at the level of tourism indus-

try enterprises that provide individual tourism products or tourism products or services. The importance of tour-

ism is estimated by the development of the material and technical base of tourism, the volume and structure of 

services provided, the level of competitiveness and the tourist balance and etc [13]. 
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Based on the analysis of the theoretical and structural aspects of the “inbound tourism” category, we can 

conclude that the tourism sector is one of the leading in the Republic of Belarus, as it has a significant impact on 

GDP, service exports and ets. The definition of the category of “inbound tourism”, based on the research con-

ducted by the author, is a dynamically developing sector of the economy that provides a wide range of tourism 

products and services that promote economic growth by creating new jobs, and as a result accelerate the process 

of urbanization. 

Based on numerical data in the field of tourism in the Republic of Belarus, the author also concludes that 

the tourism product of the Belarusian market, in comparison with indicators on the international tourism market, 

is in insufficient demand. A striking example is the statistics of the World Tourism Organization for 2018, which 

provides information about International tourist arrivals (Belarus - 0.3%, USA - 36.9%, Saudi Arabia - 25.3%,) and 

International tourism receipts (Belarus - 870 million dollars, the United States - 214.468 billion dollars, in Morocco 

- 7.775 billion dollars) [15]. Summing up, the author decided to consider useful recommendations for the devel-

opment of inbound tourism: 

1.The need to increase the efficiency of the tourism industry and ensure competitiveness in the interna-

tional tourism market by improving and developing the tourism infrastructure; 

2. A modernized model for the development of inbound tourism should be created, which will include 

methods for regulating each element of inbound tourism; 

3. Development and promotion of the Belarusian tourism product, which will increase the inbound tourism 

rates in the Republic of Belarus; 
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