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In market economy the priority of any state devalept should be directed to an innovative way. Tpday
within the framework of globalization, global intagjon, and favorable geographical position, itriscessary to
pay more attention to the service sector, namelyigm, in the Republic of Belarus.

After the first 9 months of 2016 in Belarus thegtio rate of exports of travel services to Ukraisiamd
Russians has surpassed the figures dated from ABESnumber of visitors’ in-moves from China, Turke
Israel, India, has increased since the beginnintp®fyear. There are more tourists who exerciseid tight to
visa-free travel (to Bialowieza Forest and the Astgw Canal). Among all the regions in terms of gitowf
tourism services the leaders are following: Gro¢iil%) and Vitebsk (101.8%) regions [1].

One of the factors that will greatly increase mtakédity of the areas is new forms, methods and
proposals, i.e. innovation.

Tourism is one of the most important branches ofise, and it requires advanced techniques and
customer service mechanisms. However, not all tigardzations apply innovations in practice. Aftdy any
innovation is characterized by high level of unaitly and risk, the complexity of predicting outcgsn Though,
the correct approach to the creation and implentientaf innovations could bring considerable reverand
benefits. Innovations in the tourism industry ar@my aimed at creating a new tourist product, rgproaches
to marketing activity, as well as to the applicataf new management methods with the use of ITreldyies.
The process of adaptation of any innovations ie &bimprove the marketability of tourist organiaas and the
industry as a whole. Creation of new types and ldgweent of promising types of tourism increase groof
consumer interest at the tourism market [2].

Tourism is an interdisciplinary field of economyvering not only accommodation facilities, but also
transport, communications, power industry, entaneint and more. The value of tourism to the ecoasrof
various countries is primarily connected with thenéfits that it brings due to successful developni€inst of
all, this is a creation of new jobs in hotels artdeo accommodation facilities, food industry, tramg and
related service industries. The multiplicative eff®f tourism is its impact on the development efated
industries. In addition, tourism has an economipdnt on the local (regional) economy, stimulatizgat of
local products [3, P. 155].

The factors affected the development of the inriomain tourism, together with the factors that
determine the degree of its development and trenomovative development are presented in Talle 1.

Thus, the table analysis shows that there are rfaotgrs that determine the innovative development i
the field of tourism, and it is also necessarydterthe variety of directions in this field.

The tourism industry contributes to the creation aminditions for sustainable economic growth,
improving the quality of living of the populatiomuaranteeing balance of socio-economic developroént
regions and countries, human capital growth by hbiotiheasing available offers for new tourist progduand
services and growth of employment and incomes [5].

One of success attributes for the tourist orgaitinatis the increase in market share. Studies ghatv
neither advertising nor active products promotingld provide a steady market share growth and iations in
all areas of tourism activities. Innovative pro@ssgake place in international and national touriahagement
systems; new technologies development (e-comméheecreation of virtual tourist firms); marketingrins,
creating tourism products [2].

The above mentioned factors require capacity lmgldin the basis of tourism innovation to the wofk o
enterprises. It is therefore necessary to introdsweh a concept as "an innovative tourism poténdat to
formulate its definition.

Innovative tourism potential is a system of promgsareas, the factors that build up the so-cabedigt
potential (infrastructure, technologies, new methadd forms, the use of which contributes to th@aezion of
the scope of consideration, an increase in connpatigss, development of services and commercialipat

In turn, the innovative component is part of therist potential. Factors that characterize theitstof the
tourism industry to promote the development ofarai and regional economy are called the touristmal.

At the same time the tourism potential is a pathefinvestment potential of any region and a aguint
general. Characteristics of tourism potential aresented in Figures 1.1, which define its essehoeotighly

[6, p. 1].
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Table 1. — Factors and directions in the innovatimrnourism

Factors affecting the development of Factors determining the degree gf Destinations in the innovative
innovation in tourism innovation development of tourism development of tourism and recreation

— Economic and technological (the- Market conditions and market— Development of the hotel netwo
absence of the necessary means| obmpetition (on the domestic andand complex maintenance that would
financing; the weakness of the maternidoreign markets); have an international standard [of

base, outdated technology); comfort and  their individua
characteristics depending on the regjon

of their location;
— Political and legal (political situation,— Environment (the level of — Implementation in the field of
legal entity); development of science andtourism services of modern technology
technology, improvement of theand development of existing projects
legislative and legal framework,
political and economic stability);

x~

— Management (excessive centralizatipnr; Personnel (scientists,— The introduction into the sphere pf

coordination of interests of projectprofessionals, entrepreneurstourism of new resources,

participants); managers, politicians, civil improvement and improvement of
servants); management and marketing;

— Social and cultural (fear of the new;- Resources (natural, industrial- Development of new advertising
uncertain) [4, p 5]. financial, scientific, technical| strategies, which would be attracted|to
technological, infrastructure). [2] | recreation and tourism, and most of qur
foreign citizens [4, p 6].

Source: own design based on the study of literature

Thus, the tourism potential is the assembly of:

— organizations that provide tourism services;

— administrative and legislative acts regulatingrigm activities;
— geography (weather conditions);

— historical and cultural potential;

— the quality and variety of services;

— information potential;

— ecological situation;

— innovation (the level of innovation developmenhovation activity of business entities);
— personnel;

— infrastructure [6 p. 1].
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Fig. 1. Components of tourism potential
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The tourism potential of the region is usually eread as a part of calculation of the overall tifi
investment attractiveness of the region, using detyaof methods of expert estimates. Promisincagrand
directions of development might be identified oe thasis of these factors. At the same time, weebelthat
tourism potential could not be developed withoutowation. So, tourism potential must be harmonipusl
connected with the innovation strategy of its depeatent at either regional or at national levehia thole.

It is required innovation management system thagtsn¢éhe requirements of industry and market for
formation of innovative strategy and further impkntation of innovative ideas in the field of touwmis
(automation, software development, developmentesf types of tourism and new tourist routes, theeitgvof
the services in the field of hospitality, etc.).eTéffectiveness of creating a new tourist prodiha, pace of its
development are determined by innovative activityhie production of a new product that satisfieg raeed for
a completely new one, or allows to expand the mddteconsumers. Innovative activity is manifestgdmeans
of the process of innovation and is essential Gmmemic growth and improved quality of living. leplends on
many factors of economic and scientific-techniaatieptial, state innovation policy and resourcesjtapl state
of society. At the level of innovative activity d¢fie tourism industry depends on the choice of exgratand
quality of management of tourism enterprises, Beximanufacturing systems and technologies, degfee
utilization of resources, both internal and extéfih

Thus, the development of tourism at the presegesigimpossible without innovation. Innovatiorthe
driving force of economic and social developmenst&m of a number of factors, presented in Figlirgésform
a tourist potential, development of each of thediscand potential as a whole will depend on thesllef
innovation activity of each of them, which will foran innovative tourism potential.
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