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In the article the essence of the concept "competitand the role of competition in the market emmy
are disclosed, problems of competitive environnferrhation in the economy of the Republic of Belaates
revealed, the directions of the competitiveneseese in the Republic of Belarus at the nationakleand the
level of the enterprises are defined.

Issues of the competitiveness have big relevante dianacroeconomic and microeconomic level today.
Urgency is that the competition represents the asmmnomic problem that makes the most direct anothgést
impact on each economic system — from the enterpgnsthe industry, region and national economy. The
competition is a powerful factor of economic deysient. The relations of the competition promote
establishment of more effective mode of use of thohiresources by means of their distribution betwee
accounting entities on the basis of operation ohemic laws [1].

Interpretation of the concept “competition” in eocomic science has passed several stages. In thgcelas
economic theory behavioral approach was identified.particular, A. Smith understood the essence of
competition as a set of the interconnected attemwipthfferent sellers to establish control in tharket. Since
the end of the XIX century the structural concefpthe competition has began its formation. Amorsgaitithors
there were F. Edgeworth, A. Kurno, J. RobinsonCEamberlin. Positions of these scientists in modegstern
economic science are so strong that the term "ctitigmeg is most often used in structural undersiagd The
market is called competitive when the number offiles selling a homogeneous product is so bigtaedshare
of a specific firm in the market is so small thadlépendently no one can significantly influencedbeds price
by changing in sales volume.

Except behavioral and structural interpretatiorihgf competition, in the economic theory there ii @t
functional approach to the competition and the attaristic of the competition as "procedures of rnpg".
Functional approach to the determination of the patition is connected, in particular, with the naofethe
Austrian economist J. Schumpeter. In the theorgcohomic development, it defined the competitiofigtst of
old with new. This fight is conducted by entreprarse— the organizers of production laying the neaysvand
performing new combinations of resources. Accordm&chumpeter, a task of the entrepreneur is ablerthe
realization of innovations, to fight against a iinaf not to do what is done by others, to becorhe treative
destroyer". Then he can win in competitive strugdiaving driven those entrepreneurs who use outdate
technologies out of the market or turn out not tse#fing products. Another Austrian economist angbétical
philosopher - F. fon Hayek considered the competidven more widely, understanding it as "the pilace of
opening”. In his opinion, for entrepreneur it ispiontant, being guided by increase or drop in pran@sesources
and the benefits made with their help, to undetstarwhat direction it is necessary to work as \aslifor whom
to make. Only "procedure” of the competition "openkat resources and in what quantity need to leel usow
much, and to whom to sell [2, p. 39—-40].

The competition in market economy works not bylitdeshould be supported and be constantly guided
by the state. In some countries due to the lackhef competition as first-priority there is a prableof
competitive environment forming in production arate.

For the development of the competition it is impattto allocate and consider a ratio of three #igts:
measures for creation and development of the cdtigpet or the stimulating measures; restriction of
monopolism; suppression of the actions breakinghtitenal competition [7, p. 274-275].

Transformation of the Belarusian economy in thedtion of market model of managing caused carrying
out institutional reforms. It is dictated by theqyuérement of creation of competitive productiontthmaits turn
assumes modern competitive environment formatieeda@n innovative work and intellectual capital [4]the
Republic of Belarus forming of competitive prodoctiis possible at implementation of the correspagdi
innovative model of competitiveness which implenagioh in turn demands change of industry structtive,
prevailing development of high-technical productiancurate determination of the priority industieviding
reproduction of a public product and return of istmeents. Further increase in production of goodewfand
average knowledge intensity at high materials comgion and power consumption of production is
unpromising. It leads to creation of goods whioh @ot competitive in price, and development of fitydactors
of competitiveness — development of science, implaation of new technology [5] in the long termaies.
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The share of material costs and growth rates obmxare characteristic of the Belarusian export
enterprises which are provided with updating tetdgies. In the long term preserving of competitiess of
these enterprises is complicated owing to high wataof the fixed business assets, full load of pitihn
capacities, by insufficiency of means for the irmeent activity.

In the conditions of a transition period many Cksutries used the model combining development of
export-oriented and import-substituting productidhis also used in the Republic of Belarus [6,3d5].
Nevertheless, today into the forefront of markeghfi steps there is not so much price competitienthe
competition of new goods and services is very urgew problematic for the enterprises, for exampfethe
textile industry of Belarus. At most enterprisesrthare difficulties in ensuring productions witte tmodern
equipment, use of new technologies without whét ihitially impossible to do competitive product.earout
of the equipment, for example, of the textile indy®f Belarus is more than 70%. For comparisorthen USA
— on average 15 — 20%. The operating mechanismptdecement of means of production at most the prisess
of the Republic of Belarus is not adequate to tienged nature of management, and has no necesepgeyies
for the solution of the questions connected withvating the desirable quality level of productst nsing all
economic reserves and opportunities. Many prodnctiorkers due to fear of economic risk prefer tplap
already tested technologies of production. Theowusicircle turns out: to make new, competitive piais,
money is necessary and to receive it — it is neecgss sell qualitative products. In this situatibims important
for enterprises to wait not so much for the hetprfrthe state how much to production workers to lactile
marketing strategies: scrutinize demand, markea@y dynamics of competitiveness of similar ggddsreact
instantly to market changes, etc. [7, p. 31].

Nevertheless, Belarus has a potential for favordbieelopment. Occupying 0,15% of the territorytha
world, having 0,18% of population, the Republic gwoes 11% of world production of potash fertilized —
of chemical fibers and threads, 0,15 — of steel@ment, 1,3 — of refrigerators, 0,4 — of TVs, 4,8f woolen
fabrics, 0,8 — of footwear, 8,7 — of flax fibers4 G- of meat in lethal weight, 1,1% — of milk. Hoxee in the
next years these reserves will be already reduceldoaly internal accumulation will not provide réea
accumulation of potential production, especiallgaling release of products, competitive in theldvararket
[8, p. 109].

Drawing a conclusion, one may say, that in the R&plof Belarus competitive environment is not
properly created, despite the favorable potentiatievelopment and, in our opinion, it leads toremaus losses
not only for consumers, but also for national ecopdn general.

In the Republic of Belarus transition to market mmmy and the market relations happens in the
conditions of large-scale monopolism and deficieotthe majority of goods markets. The main objertf the
antimonopoly policy is to create and constantlyprpcompetitive market.

The main directions of state policy on forming ofpetitive environment in this country are: creatis
organizational, legal and economic premises for atepolization of economy and development of
entrepreneurship. For this purpose, the Ministrthefantimonopoly policy was transformed into thimiltry of
entrepreneurship and investments.

Forming of competitive environment in the Repuldfdelarus is performed by liquidation of the urson
and associations (during privatization) limitingl@pendence of the enterprises; allocation of strattlivisions
of the operating enterprises and their transforonatid independent subjects; creation of new, peiesterprises,
small and medium, joint-stock companies.

Today the main problems of development of the cditipe in the country are: considerable dependence
of entrepreneurship on the state, inability of Bedarusian goods to compete with foreign, a smathber of
joint-stock companies, slow reforming of econonagk of radical changes in organizational forms etc.

The mechanism of creation of effective competitvwironment in consumer market of the Republic and
increase in its level of intensity should be adjdsby public authorities. This step should not besiered as
return to strengthening of methods of administeatifluence on subjects of the market and to aveatf trade
barriers.

The following conditions are necessary for incraasgompetitiveness in the Republic of Belarus:

— complete isolation of producers as owners of meaf production and the made product (main
premise);

— plurality of producers of homogeneous produdts (ieached by creation of new economic structures
the monopolized industries), development of smalll anedium businesses, disaggregation of assodcation
concerns and other unions;

— interest of subjects in business activity; ecoicoireedom and complete independence in a prodictiv
and business activity of an accounting entity (#t®ice of a type of activity, organizational forms,
determination of financing sources, methods and agement structures production, sale, etc.), absefce
dictatorship from the government (state);
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— availability of the market of the soil and reatate, accurate precepts of law, steady monetaty an
financial systems, the stimulating tax, creditcprand foreign trade policy (the reasonable primeist policy
of the state in the field of domestic market parfed by introduction of temporary quantitative rigsions of
import of separate types of products, the spearal;dumping and compensatory duties);

— liquidation of barriers for entrance on the mafle new accounting entities;

— overcoming monopolism of the government manabaritutions; control of monopolistic activity of
accounting entities and suppression of anti-cortipetactions; state regulation of natural monopgl@oviding
free access to information on goods and the pfgs. 255-266].

Besides, for increase in competitiveness the Bslanuenterprises need to solve the following proiste

1. Improve a marketing activity. For this purpose:

— hold events for improvement of the organizatibmarketing;

— perform search of market niches, reveal persgesegments of the market, carry out positioning of
goods in the market;

— reveal needs of buyers and to constantly incrpessuct competitiveness, implement new goods;

— pursue flexible price policy, applying differgmtice levels in different markets, to different semts,
apply system of discounts;

— carry out the analysis and perform search ofoirspective markets and sales channels and to maste
foreign markets;

— perform an effective advertising campaign, adifor sales promotion directed to forming of consum
preferences and commitment to the enterprise argtaducts.

2. Improve a financial state. For this purpose:

— develop the actions directed to cost reduction;

— accelerate turnover of current assets;

— at the choice of management decisions to perémshoptimization.

3. Improve management. For this purpose:

— to accurately define the purposes;

— develop strategies (the general for the enterpfae marketing, for marketing elements, for fioes,
for production);

— improve the organization of enterprise management

— develop system of motivation of workers to effiexctivity.

The solution of these tasks in a complex will allawincrease competitiveness of domestic enterprise
both on internal, and on external markets, anith iteturn, will allow to increase export volumesiaeceipts of
a currency earnings in the State currency fundtfier solution of such tasks as support of a rateatibnal
monetary unit, repayment of an external debt [9,9).

Competitive environment in the Republic of Belagiould be formed step by step, starting with the
emergence of the competition between subjectsiaighing by forming of structural elements for pioviding.

At the first stage there is a formation of the cefitppn between domestic manufacturers of one imgus
for sales markets and raw materials, between banks:

— for long-term lending of production programs vieetn trade to the organizations;

— for establishment of communications with prodscer

At the second stage the cross-industry competftom profit margin forms, there is a formationran-
commodity forms of the competition between concehegdings, and financial groups for financial leeship.

At the third stage equal partnership between ddmast foreign manufacturers is provided.

The role of the state as the regulating authoitystraining monopolistic tendencies and encouratfing
competitive relations consists not in prohibitidmmnopolies as such, and in creation of systeth@imeasures
encouraging competitiveness in the market, stirmgabusiness activity, supporting respect for thiagiple of
equal opportunities [9, p. 256].

Experience of the developed foreign countries shgsthe main objectives of competition policy bét
state are: ensuring economic growth and the intiemel competitiveness of economy, assistance dbnieal
progress, control of activity of monopolistic sutiig replacement from the market of the unproféabl
enterprises. At the same time the main strategk ¢ the state consists in creation of the legahtwork of the
competitive relations, and a new economic mechanisemted at competition stimulation.

The leading directions of the state competitiongyotome down to development and improvement of
the legislation of the competition, control oveusture of the market, prevention of abuses oftlagket power,
to stimulation of business activity [9, p. 258].

For carrying out such state policy in the Republidelarus it is necessary for the supreme legisat
and executive authorities to adopt a package of laneviding guarantees of full development of thenpetition
in domestic economy and also protection it fromattapental arbitrary behavior and bureaucracy.
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Study of foreign experience of implementation ofnpetition policy gives the grounds to consider that
Belarus it is also necessary to carry out instinal transformations - to perform structural adpestt of
economy, to provide a rational combination of dif# patterns of ownership, decrease in level of
monopolization of economy, financial improvement tbe country and implementation of a land reform.
Besides, it is necessary to re-structure the ensep and to create the market infrastructure plingi
functioning of the main markets in the conditiofish® competition and reasonable antimonopoly &iars.

Besides, support and help of the state should sbirsidevelopment and strengthening of information
base of consumer market; creation of a possibitifycertification and quality control of goods and
simplification of their procedure; creation of &dit system available to all subjects of the markietplification
of the procedure of the taxation; reduction of feraf the reporting for the business owners; inaéadegal
culture of participants of the market; ensuring ptiamce with the law by all participants of the ketrrelations.

The analysis of foreign experience allows to spedtlie next ways of forming of competitive
environment:

First, increase in number of the organizations grering homogeneous activity, making one-specific
products or rendering identical services. The nearerprises offer homogeneous goods and servioesnore
they aim to attract clients and for this purposeriowve quality, reduce costs and collectable rdtds.reached
due to modernization of production, its technicaprovement, reduction of excessive costs.

Secondly, support of small and medium entreprehguris necessary. It differs in high degree of
flexibility, efficiency of response to the shifts demand. Small business by the practice of drentacts with
the consumer puts pressure upon major companggsfaicing them to be guided by requests of theufadipn
constantly.

Thirdly, systematic comparison and public comparied qualitative and price indexes of goods and the
services rendered by different entrepreneurs acessary. The state is designed to promote perméiodiing
reviews, tenders, exhibitions of goods, objectivemparison of characteristics, to publish compaeativ
information. With assistance of state bodies Chambé Commerce and Industry, the unions of protectf
consumer interests and other organizations areluogearry out similar work.

Fourthly, permanent systems of promotion and eragmment of the best achievements and results are
necessary. The state should develop and use effeaticeptances of economic and moral encourageofient
entrepreneurship. Maintenance of objective goodefilfirms by mass media, accounting of such indicagat
distribution of the state investments and ordersj®ortant. At the same time the degree of satigfaavith the
producer of public interests, requests of consuii€rsshould become the main evaluation criterion.

The general activities on development of the coitipetin market economy are that they should find
implementation in specific acceptances and dedsi@nly at such state approach it is possible toease
competitiveness of the economy of the Republic @bBus.
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