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FUNCTIONS AND PRINCIPLES OF NONVERBAL COMMUNICATION

MARIA DARGEL, MARIA PUTROVA
Polotsk State University, Belarus

The article consists main functions of nonverbaéraction, stating that they complement, regulate,
substitute and emphasize what we say. It also oventhe principles that underlie non-verbal actions

Nonverbal communication can be defined as the goéinteraction which is mainly conducted without
the aid of words [2].

It is a well known fact that communicators havédibr no control over such nonverbal cues as rsee,
body size, age, region of origin, social statusl tna certain degree, emotional state. Whethetralos exerted
or not, all these elements are part of any fackxte-communication situation, although we are heags aware
of them. We often send and receive nonverbal cnesnsciously.

Most nonverbal communication involves several eglamessages. For example, a particular posture is
not itself proof that a person is sad or depreséedumber of other elements would affect our regdifi the
person’s state of mind — downcast eyes, an absaingestures, and a lack of vitality in general. Ws get to
know people better, we become more familiar with Way they express themselves nonverbally. Sontheof
cues we observe in close friends are different ftbase we observe in strangers. With experienceheeeme
more aware of cues, and nonverbal communicatiomrbes even more complex. How do you show someone
else you are frustrated, angry, lonely, or indéf@? How does your best friend express these saméans?
How about your mother and father? When you makepeaosivons, you will discover that people express the
same emotion in a variety of nonverbal ways.

Nonverbal cuesomplemena verbal message when they add to its meaningn\e meet someone for
the first time you might say: “I am really glad teeet you. I've heard a lot about you.” If you shjstwith a
warm smile and shake his or her hand, you are cammghting your verbal message.

Nonverbal cues alseegulate verbal communication. If you are talking to yousse or one of your
teachers, how do they tell you that it's time foe tonversation to end? They might get up out eif tthair, or
they might look pointedly at the clock on the waliwo ways to indicate the conversation is over.

Nonverbal messages can atdstitutefor, or be used in place of, verbal messages. €heetary waves
you into the boss’s office without telling you to gh. We raise a hand in greeting instead of sajfielo”, or
we give someone a hug — a wordless way of sayintikei¢hat person.

Often nonverbal messagemphasizavhat we are saying. The politician pounds theelacto make sure
everyone realizes his or her message is imporéamother tells a child he is a bad boy and swats dn the
rear end to emphasize the point. Whenever people@nmunicating something they consider importtdgy
are likely to accent it with a nonverbal message.

Four fundamental principles underline the workirdsnonverbal communication. The first is that the
nonverbal communication we use is largely that ubgdother persons in our culture. Second, verba an
nonverbal messages may be in conflict with eackroffihird, much of nonverbal communication operatea
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subconscious level — we are not even aware obitrth, our nonverbal communication shows our femiand
attitudes.

Much of our nonverbal behavior is learned in childt, passed on to us by our parents and others with
whom we associate. Through the process of growipginua particular society, we adopt the traits and
mannerisms of our cultural group. Americans, foaraple, put a high value on eye contact and firrdehakes
but do not touch or expect to be touched by stranda Poland, however, it is not unusual for markiss a
woman’s hand — even if he is meeting her for thet fime.

As well as belonging to a broad cultural group sasha nation, we also belong to cultural subgroups.
Hispanic, Chinese, and black children might growwiith a broad American cultural conditioning, bhéy also
belong to subgroups that have nonverbal behavidtsed own. American blacks, for example, haveaaety of
handshakes they use only with each other. Othempgroformed because their members have something in
common other than ethnic or national identity, niigave specific ways of dressing or of gesturirag #mable
members to identify and communicate with one anothe

Summing up what has been stated above we canhsdyhe main functions of nonverbal communication
are complementing, regulating, substituting and leasjzing (accenting) what we are saying.

The principles underlying our nonverbal interactiare as follows: all nonverbal acts are culturally
determined, they may be in conflict with each oftzerd they may operate at subconscious level arehf@ur
feelings and attitudes.

The features outlined above are very importanttier study of authentic talking and have to be kept
mind by those who are interested in nonverbal conication.
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THE LINGUISTIC GIMMICKS OF ADVERTISING

IRYNA TROKINA, VOLHA KAZAKOVA
Polotsk State University, Belarus

The article deals with the linguistic means of npaitation in press advertisements. The author higts
different types of persuasion used in advertising anain advertising techniques. Manipulation ofglirstic
means is viewed as a type of foregrounding atréiftdlanguage levels.

Advertising — is the act or practice of calling patattention to one's product, service, need, especially
by paid announcements in newspapers and magaair@s;adio or television, on billboards [1].

With the grows of the mass media - increasing nurobenagazines, newspapers, TV and radio stations -
people are bombarded with hundreds of advertisiagsaiges daily: services (transport, medical, hopssetc),
clothes, vehicles, soap, even cigarettes. Advedis important because it creates awareness toothsumers
about products available in the market. It helpsrmate demand for the products. It enables thswuoar to
choose from a number of products available in theket place.

There are a lot of different types of advertisifidie most widely used types of advertising are TV
commercials (infomercials and etc.), online adsertj, and press advertising. TV commercials areeigdiy
considered the most effective mass-market adwegtigirmat, as it is reflected by the high prices m&tworks
charge for commercial airtime during popular TV mge such as, for example, football matches, pomdap
operas, etcinfomercialsare a variation of TV commercials. Infomercialaidong-format television commercial,
typically five minutes or longer. The word ‘“infonegal” is a portmanteau of the words “informationhda
“commercial”. The main objective of an infomercialto create an impulse to purchase something iratedgl
Infomercials describe, display, and often demotesipeoducts and their features [2, 4].
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