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At the lexical level, punning is at a premium. Ag xample, we have punning in an ad for Dexteesho
we have a picture of a Dexter shoe worn by a fadtlag in jeans on one side and the same Dexterwbm by
a foot and leg in dress pants on the other. Thedvibmlow says it all: “AmbiDEXTERS.” The fortuitous
similarity of the company's name is capitalized mpo achieve a manipulation over the word “ambidsxs.”
Although at first blush this seems only a lexicampulation, this is virtually impossible: the prowciation of
the word hinges, on the breaking and reformingooingl rules as well [6].

So, lexical manipulations are often puns over Wathwn, bound idioms. We have examples such as the
Brooks ad for its running shoes (“Roads Scholarthg Levi-Strauss advertisement for its paintedirden
(“Painted Denims. Strokes of Levi's Jeanius.”), thelland-America Trans-Canal ad for its less-expens
voyage across the Isthmus (“Connect the docks ane $600.”), the Nissan “Feel your Pulsar quickexd; or
the Martini & Rossi vermouth quip: “Martini & Rosdn a glass by itself.” These all constitute mauégions at
the levels of sound and spelling, “roads/Rhodeggnius/jeanius,” “docks/dots,” “pulse/Pulsar,” “gédclass”
which lead immediately to manipulations at the lesebound idiom: a Rhodes scholar, a stroke ofiggn
connect the dots, feel your pulse quicken, in a<hy itself.

Sometimes, a lexical manipulation may be achieweddpitalizing on the meaning of a foreign word
which happens to be part of the advertisement. iiquéarly poignant example is Goodyear's depictarits
tires on a Pontiac Fiero: "Fiero means 'proud,"fgrerance means Eagles.” Here, a pseudo-definitfon i
concocted out of the fortuitous pairing of the fgrenamed car with the advertised Goodyear tirag. @ this,
the reader/viewer gets the notions of "proud pemfuice = Eagles,” a rather neat, albeit somewhati)og
formulation [6].

The grammatical structure of the English languagees this kind of advertising especially lucrative,
because of people’s tendency to only register thu@sés of the advertisement that they want to be.tiThe
relationship between words in a sentence is irtgijcand we must be aware of the way a subtle shifhe
structure of a sentence can change the entire rs@rsemeaning before we can claim to be immunehéo t
linguistic gimmicks of advertising.
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The article deals with the notion of American slamghich is an indispensible part of the English
language and one of the means of national and @llpeculiarities reflection.

Nowadays, with the rapid development of computéerse and means of communication, the role of

literature translator as a link in interculturalnmmunication increases. The translator has the redipitity for
adequate (appropriate) transference of a litemxi/ The art of “conveyance the work to the readeriot only
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in the ability to render the text without breakitig usual norms of a given language, but alsoemthximum
reflection of cultural features of the original tarage.

One of the “problematic” layers of any language almdary was and remains the non-standard
vocabulary which is the closest to the live (realinmunication, the most clearly expressing the algytof the
native speakers and often idiomatic. According t®.VDevkin, it is impossible to learn a foreign darage
without knowing the stylistically colored collogliigocabulary. Familiarity with the colloquial vocalary is
necessary to understand everyday speech, to naasteportant part of linguistic and cultural stugland to be
able to decode an implication, facetiae and asBeeiagide of statements [1, p. 5]. Not a singl@stator can do
without it trying to tie the reader with the auth®he non-standard vocabulary is rather diverss,iépresented
by jargons, slang, dialects, vulgar and taboo volzadg and also insignificantly lowered lexical witclose to
neutral) which are typical of non-expressive an@klg expressive oral communication.

We consider slang to be the most interesting anttheatsame time difficult from the point of view of
translation. The difficulty of slang units transtat is determined by frequent contradiction in $tylistic
assessment. This contradiction is expressed irfattethat some authors believe that slang spodsliterary
standard, and it should be fought with. Otherstrencontrary, see in it some element, giving toltérguage
vivacity and figurativeness and promoting enrichinend language improvement. M.M. Makovsky tellsttha
slang, existing in the language, can be includedsirsystem in case of necessity, thus forming nwréess
system microstructures. Oral English national séadids inconceivable without slang elements as waglthe
latter does not exist without the elements of stahdard. In some cases minor language layersnflaerce on
the oral national standard to a greater or less&ane interacting with it. In this respect John &ebrthy
expresses his point of view: “It is quite probattlat the majority of vital words of our languagesdgo belong
to slang, gradually getting the status of natictahdard contrary to the protests of the clergyathdr circles”.
Thus, nowadays the English national standard imdwglich slang words as bluff, billet, minx, flummadpping
(e.g., place, pictures, ride), blackguard, humifieg, soccer, yarn, shabby, sham, pluck (“couraget)itewash,
baggage (“girl”), bet, bore, chap, donkey, hoaxinkp, mob, odd, trip, character (“man”), botheshfi
(“suspicious”) and others [2, p. 25-26]. On theasthand, slang is in constant contact with jargoofessional
language, etc., which in its part has an impacttenstandard language. Thereupon a well-known Agasri
linguist M. Pei says: “It is not possible to negdléise words, which currently can be heard only lums or
within some profession. Tomorrow the same wordshmaccepted by all the speakers of a given larggaag
enter the everyday vocabulary of Shakespeare of¥ieentury” [3, p. 153].

Slang is particularly difficult to translate, besaua new slangism or new meanings of an existing
slangism have recently appeared in the languags; #éne generally unknown to the translator and reoe
registered in the dictionary. The cause of thetatt the fact that dictionaries usually lag behiing continuous
development of the vocabulary and lexicographegscareful of including new slangisms in the dictioy since
the existence of slang words is often short angt thigappear as quickly as they come into use. Timasmain
difficulty in slang translation into Russian is thew word meaning clarification or rethinking o&ttwvord usual
meaning in a particular context. In the followingaeple we can observe the contextual use of thel Wwaving
opposite connotations in American slang and comwnmabulary: You look wow! Like training rebels upthe
mountains [4] (the term “wow” is used in slang &arcasm or if you do not like someone or sometliiad
someone says [5]. Hy u Bumok! Bynaro Bbl Ha mapiie. MsaTexHUKH Ha moyurone B ropax [6]. ITorpscuo
B AU, Hukak B oxon codpaicsa? [7].

Dealing with translation, the translator shouldfamiliar not only with the biography of the authamd
the definite epoch, but also with the conditionschtaccompanied his work. The translation of aditg work is
the cultural and different ethnic and language gsotapprochement [8, p. 147]. Thus, we note thatese
important significance in the process of slang dtation belongs to “background knowledge” abouts thi
language stratum, i.e. information about the situaivhere a corresponding slangism is to be uskds,Tin the
work “Introduction to translation techniques” byLL.Nelyubin we find that “background knowledge” &
corpus of information of historical and culturaltme, which are included in the language unit megsiand
evoke in the minds of speakers some certain aggmaypical of the given linguistic-cultural conumity and
are alien to the culture of other nations. “Backo knowledge”, i.e. knowledge of general condiiosettings,
surroundings, the situations of interlanguage comoation is obtained by the translator in the ceuw$ daily
professional activities. “Background knowledgealso the socio-cultural basis of the text [9, . 81

Here are two examples of American slang illustatime importance of “background knowledgBtody
[5] — camoyOuiicTBO, BRICOTHBIN NPBIKOK [6], cBecTn cuérnl ¢ xu3Hbio [7] (taking a header or fall (possibly a
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suicide attempt) from a bridge span or other ekvatructure; coined for the name of the first that jumped
off the Brooklyn Bridge [4]cracker [5] — 6enbrit Hunuii [6], ronoapanen u3 rxHbIx mratos [/] (originally the
white slave driver because he would “crack” the pytience the noun cracker; racist term for a whéeson;
noun slang word used to refer to those of Europemestry; the word is thought to have either derivem the
sound of a whip being cracked by slave owners caibge crackers are generally white in colour [Afther
term for “poor white” [10], a poor usually Southesmite [11], ®0TOTHABLIKKY, «TpeUIOTKa» (OCIHBIN KUTEIb

IOra CIIIA) [12]).

Professor L.L. Nelyubin also mentions that the $fator should press towards improving and enriching
his cultural level, mastering nationally specifeafures of population life and existence in a gieenntry,
government, history and culture, language contatstive speakers from the point of view of théleeion in
a language, especially lexical units denoting hbakkitems, concepts and situations of communicatand
other phenomena of life, not existing in the praatiexperience of Russian native speakers, constading the
original and translated literature, publicist amdgs items, using the Internet and informative me@io master
the area knowledge to which the corpus of trandlagxts belongs, the translator should also know th
metalanguage of the subject area in which he wdkks rule, when the translator masters the mejakage the
effective confrontation of translated lexical aretninological equivalents should be achieved pcadi
without using dictionaries (bilingual and monolirady especially in translation. It is out of theegtion that
“background knowledge” and metalanguage knowledgeirgterrelated to some extent, since they entigh t
long-term translator memory, bring his speech égtito that one of English speakers, and it helgsttanslator
to feel free in any situation and sphere of commation [9, p. 80 — 82].

In conclusion, it is appropriate to quote Profedsdr Nelyubin’'s words, offering the translator adhere
to the following rule in translation a literary vkofrom English into Russian: it is necessary tow@nthe sense
of a translated literary work, that cannot be pishe as to transfer it into Russian, as if the @utiimself was
Russian [9, p. 121].
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