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the judicial sitting, where the question of if shibthe clubs pay to players in case of absenceaitimes was
discussed. And if, before the court verdict playeese in a safe situation, after the problem waslked in
favor of the holders of the players, the playeopged receiving money under contracts, many of thachto
move on to play in Europe. The position of the play Union sharply deteriorated, and they had tmedo
terms, which led to the conclusion a truce on &dan1999. After the expiration of the agreemer(05, both
sides reached consensus in just a few days.

On 1 July 2011 was the fourth in the history of tleague's lockout. The owners of clubs required to
reduce the salaries of the players at 25% andtablesh a «hard» fixed ceiling of salaries at kel of 45
million. The entire season 2011/2012 was underthineat. On November 26 at the press-conferencea w
announced the end of a lockout, which lasted f& ddys. A new agreement between the players antbéne
owners was confirmed and entered into force on €&bwer 2011; on the same day were opened trainimps
and allowed the signing of contracts with free agefhe schedule of the 2011/2012 season was rédoadgb
games; the first games were on Christmas day, Deeegb [2].

Among other items of expenditure, we call salamdsservice personnel, administrative and travel
expenses, contributions to the pension and mefiiodls, payment of accommodation and power aththieisg
the games away, the acquisition of forms, inventequipment, rental of sports facilities, insurampdayers,
expenditure on advertising and public relations,development of sports programs (shooting edugatiiims,
search depot, etc.), the payment of taxes (Fedachlocal), and other.

The analysis of the economic activity of the NBAdats teams indicates that basketball busineshen t
United States has entered a period of prospertig. Hasis for the economic prosperity of the Leagueelling
tickets for the games and rights for radio and Thdadcasting of the games. In recent years, the NBA
significantly increased licensing and advertising aponsorship activities. More than 57% of theime of the
League is spent on the salaries of the players. NBjers are the most highly paid in professiopalts.
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Article is devoted to the economic regulation & ttubs in the German Bundesliga. The article dises
the model of functioning, income, financial stapiind accountability in the Bundesliga.

Among the industries that actually sell work ag¥edion, film, other sports, football is characted in
that the least weakly associated with the reagé siffaffairs in a particular economy. As an exangfldoing the
right and decent football management stewardshgndéad the German Bundesliga. The German systasn w
recognized as one of the best in the world — ipg@rag young people in charge of the club's econdrapsfers,
in relations with the state and sponsors.

German Bundesliga is only fifty years old, is thmuggest of all the European Championships 'bid.five
In this anniversary season immediately became tbet rprofitable Bundesliga club in the history oeth
championship. Back in April signed a lucrative cant with a TV, and starting next season Germartlfatio
League, which distributes the income from the sdléelevision broadcasting rights between the clulis
receive 628 million euros per season. This is doubé current amount. And the contract for theeediiow
matches and second leagues concluded once foyéaws. German Soccer receive more than two bithiomos
in fact just what will exist. In other words, reptibn will now work on German football. Althoughigh
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reputation earns long. Soon after the formatiothefBundesliga in her serious scandal erupted9¥1 ljust six
clubs have been under investigation for match gxincluding "Cologne" and "Hertha." Over the ye&srman
football periodically turned out, all sorts of sdais tainted: and were fixed matches; and finaneialirements
of the players; and unsportsmanlike conduct, ageptaand fans; and fights; and even a scandakijutticiary.
German investigators, prosecutors and courts opevihout interruption, the punishment is alwaysgio, but
you can not say that German football is completéared. Rather, it turned into a profitable conuisr
product that are good at selling.

Of course, the clubs of the English Premier Leagjilieearn more. But the Italians, French and Sapats
have already fallen behind. For example, in Spam $ame still does not work quite a fair princijie
decentralized the sale of television rights. Oter last season of "Real" and "Barcelona" earnec if@an 140
million euros each. "Atletico” with "Valencia" reiwed an average of 100 million less than the résh® team -
at least 12 million each. In Germany, the diffeeebetween the first and last teams of the Bundesl@es not
reach 130 million, of course, "Bavaria" gets farrenthan anyone else, but, for example, the samgsburg”
gets only 14 million less. And this difference wilbht increase [2].

Not all clubs not intend to win everything this ser, but still want to smooth away the very voigtit
you can spend millions, but did not win anythingl a/ou can not get. In a typical business situatioa wild,
one-year earn 20 — 30 million euros from the Euampeup and the next penny, but the bills must hd pa
regardless of income received. In England, Itapgifs cash gaps close infusions from wealthy owrlarSpain,
England take loans from banks. Each approach idady criticized in the press, there is extolléa tGerman
system, where no place for the rich or doubtfuhka

German football is one of probably the most regdah the world. German government does not allow
clubs strongly raise the price of tickets. Broadapaid too do not give much to deprive the Gerpreople live
broadcasts. Control over the club's accounts atdraents closer.

Earlier this year in training camp his team in Abliabi Carl Edgar Yarhov, head North German football
club "Hamburg", exuded confidence and boldly lookedhe future. Multimillion-dollar contract withg®rtfive
(the world's largest soccer marketing agency) tpirexin 2015, were not going to renew it. Hencdfort
"Hamburg" he will represent himself, he will selicaadvertise yourself. Save on commission camealecgnt.

At the moment, neither of which independence istatking. In June of that same Yarhov meekly exézhd
relationship with Sportfive until 2020 in excharfge a loan of 12,4 million euros for a period ofatwears [3].

Bundesliga clubs are increasingly moving to thekdside in terms of the financial statements. Top
managers are spending more and more money witledtib@ any football or financial return. Severallzs are
close to a state of insolvency. CEO looking fooluson not save or cost optimization, and in aefésh search
for new sources of money, often questionable, theptunging deeper into the abyss of financial insocy.

"Schalke 04" ended fiscal year 2012 with a negatbstance of 75,7 million euros. "Borussia"
Monchengladbach here 7 years repaying debts. "HerBerlin is 10. In 1899, "Hoffenheim" 70% of
expenditures are for salaries of players, almast the "Chelsea" or "Manchester City", but "Man¢he<£ity"
has not even close and can not come close to tteeoti at least to the Champions League. In thersdc
Bundesliga "Cologne"”, "1860 Munich", "Kaiserslaumttafter years of ugly control close to bankruptcy.

Of course, a successful season in the Champiorguieezan correct balance club dismissal Arnesen will
help avoid unnecessary spending on transfers, aleeJsilian Draxler without problems bring the clB®-40
million euros, but it is rare good luck, and casipgmust be closed every month. Therefore clubgdayame
from the soulless marketing agencies associatddfadtball agents, and sometimes even go to tkettiouts.

In the season 2011/12 sales turnover Bundesligadpproached two billion euros. 14 of the 18 leagu
clubs were in profit after tax, equity averaged484., Gross Profit entire Bundesliga was 55 milliancss [3].

According to research by marketers, the strengtlarof championship is based on three indicators,
income. This is the sale of television rights, sgys and proceeds from ticket sales to the stadibaturally,
the latest you can attach more income from merdsany] especially during the growing celebrity nfes.
However, in Germany notices collected an averagi@évefout of nine matches of the tour. On othehfigless
than a quarter of seats empty. Each round on agamalgects more than 400 thousand fans. Again,venage,
each match any tour collects about 42 thousandaoes. For comparison, in the UK the figure istB&usand,
in Italy, Spain and France — less than 28 thousamabt surprising, because less than ten yearsG@Ggonany
was the world championship, the conditions weratem for fans just great. And conditions are notafanonth,
while there was a championship, and in the yeagadhand that was just the beginning [2].

According to Deloitte German league more finangiateble than the English Premier League or Serie A
Sources of income balanced. Chef Christian Se@éft is going to tighten the rules for licensing, B/
president Michel Platini calls from clubs do noesgd more than they earn. Uniform plan to footbadlustry
was as close to the real economy.
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Immediate goal is to increase transparency. Allipdlgures especially clubs trying not to show ang.
Can not say that so do only in Germany. Those reBeess who have managed to analyze the footbadrdsc
report that 12 clubs in the Bundesliga negativeeniraccount right now (according to Mark Strauéshe
Center for Accounting and Auditing of the Univeysidf Saarland). With transparency in German clubshle
not only in current accounts, but in general. Bamaple, "Borussia" Dortmund in 2009, a little tough their
balance sheets for 3 years: in 2004 contributed EBRnillion, which were received from the companikéNas
a "bonus when signing the contract for equipme®b.'managed to improve the balance in hindsight,dicanot
like the tax police. Tax want a contract and moreported and displayed in declarations immediataiy not
after 5 years [3].

"Schalke 04" are famous not only contracts with gasopoly, but slozhnosochinennogo management
schemes club. They take everything they can tooooting and subsidiaries: sales title and othenspiships,
merchandising paraphernalia, even good caterirtgring in the club displayed in a separate Limitgability
Company. Just "Schalke 04" created eight limitability companies which belong to the right pecphal the
club. This scheme helps to save on taxes.

Another popular but pernicious scheme in the Buligkes marketing agency offering a multi-year
contract is not agreed to pay an annual sum, apdnpaediately, but less than agreed. As a resultyey fly
away, and the club is still alive number of yeaithva contract that brings him nothing. That's whappened
with "Cologne" CEO Wolfgang Overath Club and AmariclMG. These 12 million euros, which did not get
very much did not stop "Cologne" in the struggle docess to the Bundesliga. But the current CEQd@e"
Werner Spinner from Overath got only debts [3].

Accounting creativity League took such proportidingt one of the bosses of the Bundesliga club atalle
the tax office to ask for help: he needed an inddpet audit of the accounts in which the perpetsabd fraud
would suffer greater punishment than dismissalt got its own accounting department.

A powerful source of living water, to which all tisito drop dream is Champions League. 900 million
euros, which distributes League every season afllis beckon all clubs in Europe. "Stuttgart" optayed in
the Champions League in the season 07/08, sincguile every year threw tangible amount on newgrksyto
re-enter the tournament in the best Champions leeagite everything off. As a result, the club wad among
the 32 lucky winners, and in dire financial straitise last two years, "Stuttgart”, is paying foe tformer
extravagance. Even for wealthier clubs getting this Champions League means a lot. President oBager
04" Wolfgang Holtshoyzer told what getting into tBeampions League has identified the club's buftgehis
season in the 130 and not 90 million euros.

The new TV contract in which clubs will receive tg2017 2,5 billion euros, should cool the ardor of
several individual SGA. The German Football Assticiais going to make it the main financial paraenstin
the annual licensing procedure [3].

But the main threat to the financial machinatiam$ootball is not even from UEFA. Everybody knows a
huge contract "Etihad Airways" of 460 million euredth "Manchester City", but also in Germany hafa,
example, the carmaker "Volkswagen", who generopsly any whim of his football club "Wolfsburg". The
main threat is coming to football clubs from the .ERuiropean officials have begun to examine howsthée,
and specifically individual municipalities, finaatihelp their clubs. At the end of 2012 in five Blutclubs have
passed inspection. Eindhoven bought "PSV" ownersh#8,4 million euros, and then passed the sampgpty
back to the club to rent for a nominal fee.

"Schalke 04" recently sold the shares of the stadtself, and actually received for some new 15ianil
euro. Generous donations of Munich and Bavariadavélopment and integration” "Allianz Arena" isaigery
interested officials in Brussels.

Marketing agencies, such as "Sportfive", "Infromt' "IMG" looking for clubs sponsors receive a
commission from them, and then signing the contwattt the club and the club. Now, on average 1% 2f
the contract with the football club sponsor paskesclub offices. The fee does not depend on tleattagency,
and how bad things are going in the club and hogenily need relatively honest money. "Hamburg" were
needed urgently, so "Sportfive" 2020 will be pargely rich. Agencies themselves attract sponsatersive
card file charges. Same "Sportfive", which belot@she French group "Lagardére", except for "Hargbwan
offer a choice of eight Bundesliga clubs, includihg "Borussia" Dortmund.

London online resource Viagogo all of last seaselpdd "Borussia” sell tickets to the European Cup
matches, playing to raise fees for 25% of salesedy successful play, bringing the cost of VIP étkto the
Champions League final to 31,427 euros. Overloasli¢hl debt and contractors "Schalke 04" on a threary
contract with Viagogo will receive 3,6 million ewoAlready hotels in Dortmund and Gelsenkircherggém
advertising services Viagogo [3].
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Low prices for tickets and successful financial ageament make a sharp contrast to the Bundesliga
Premier League. Last season La Liga attracted erage of 28,478 fans, the French Ligue 1 — 2108deSA -

25 304, and Premier League — 35 592. But theseefigpale against the background of the average é3ligd
41,904 fans.

In Germany fan is king. For example, Borussia Dairich huge grandstand stadium holds 26,000 seats,
but the entrance to it costs about 15 euros. (Bowmparison, the cheapest ticket on the "Emiratestscabout £
45 a ticket for "Camp Nou" — not less than 45 eur@tubs limit the number of season tickets in oreenable
everyone else wishing to watch the match. Whilevibing team is entitled to 10% of the total nianiof seats
in the stadium. Tickets for the matches also alteaveling fans, whose team plays on the road, foease
railway services. As for the English fans, for thehis philosophy remains just a dream. [1]

"As a brand, as a tournament, the Bundesliga igdad shape. We have a very, very interesting
competition, stable and sustainable business medgth relies on three sources of income, "- salissfian
Seifert, executive director of the Bundesliga. Hdlynity, consisting of income from ticket sale2@million
euros), revenues from sponsors (573 million eunas)income from television broadcasts (594 milkamos), is
a major participant in the Bundesliga total monayover (1,7 billion euros).

If you look at the rest of the continent's majoadaes, you can find confirmation of this situation.
Portsmouth is fighting for its own existence, whilanchester United and Liverpool are accumulatingeh
debts. In Spain, where the debts are just as lzigepd in La Liga in the lower divisions can arrarggeke
because of unpaid wages. Italian stadiums filledwag and clubs in France spend 71% of their incame
salaries to players, that more than any other cpunt

Seifert explains the success of the Bundesligadludis appreciate their fans. That is why the tislee
so cheap. Clubs do not need more money, it isnatided in the culture clubs. They are very focusedhe
fans. Each season, revenue from ticket sales [Binglesliga 350 million euros less than the Preméague.
But this is not a reason to take and suddenly aszreicket prices three times. [1]

In politics, the pricing of the tickets was a gealergreement between the clubs - to keep pricésraas
possible level. In essence, this is the philosagfithe Bundesliga - not now try to return all themay possible,
but to create an economic and administrative mashanthat could withstand the test of time and twditable
in the future.

If the German Football Association refuses to granlicense for the club season, the IBB acts as
guarantor. The security deposit of clubs IBB tatsthe rights to broadcast, ticket sales, merdis® land,
stadiums, sponsorship contracts, players, etc.UB& services from time to time, half of the Butidasclubs
and most of the second Bundesliga clubs.

Good bankers happy to lend money for transfers,céorstruction, expansion of stadiums, but even a
simple cover gaps in current accounts. In 2011, ¥®ed "Munich 1860" from collapse, a little eatlie
"Alemany Eintracht,” ten years ago helped "BorusdiaB now goes to the European market, lends mdoey
the participants of the Champions League for thechmse of players with "Stuttgart” because in 2008
everything was fine. [3]

IBB owns Reinhold Wurth, a billionaire philanthrspivho made a fortune on the fasteners. He is away
ready to talk about the bolt or on the economy, mit about what and how much belongs to him in the
Bundesliga. In these challenging economic timeshiiws the bank return on equity of 19.8%, an esnell
result. Wurth, it turns out, for German clubs thens as Mario Draghi of the ECB for Spain — the legie and
the last source of money.
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